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te of the month “Nothing is worse than missing an opport

that could have changed your life”

n | read this quote it made me think about all the clients | have tal
about the grants in the last 4 months. | have made over 170 formal

entations and another 100 or more brief discussions . 40 people h
ned up and approx. 20-40 more said they will be signing up in coupl
s. That is great except that means a couple hundred people have
on a life changing experience. How often do we get an opportunity t
tain a million dollars for more or a few thousand dollars.

Now that is a life changing experience !

quote: “Money can’t buy happiness, however poverty can’t buy anyt

rty is working so hard to exist and not being able to enjoy the fruits
hard work. Lets all begin to enjoy more of the fruits in our future.

Larry & Alessandra.

ecently introduced opportunity grants. There are 4 grants that ca

enhance your day to day living. The big advantage of these grant:
o not require a full business plan, only a one page application anc
of explanation of what you want & related cost.



.
Helpful
teps

ome Improvements grants
dvertising for your business grant
mployment grant

ducation grant

e read attached flyer on the next page
details about the opportunity grant.

Renovation spending in 2018

This article indicates over $25,000 & up to
00 was spent on home improvements in 2
oof home-owners. This money could have
y grants if planned properly.

ge 4 for full article.




GRANTS. Available from $30,000-$500,000.

THIS IS A GIFT. NO taxes or interest + you do NOT pay it back!
ONLY REQUIREMENT. 1-2 pg explanation + 1 pg application.
EXPLANATION. Mustinclude what you want + specific related cost.
COST. Grant writer is quoted separately.

HOMES, CHURCHES OR BUSINES SES I NEED A JOB/BETTER JOB

¢ Add a room or two * Add a deck or patio ¢ Education + Online Training should be Primary Goal
¢ Update your kitchen/baths ¢ Add a pole barn/arena ¢ On Job Training + Internship; work for free

¢ Install new roof orsiding e Restore a historical home * Networking + Professional Conferences

¢ Finish yourbasement * Reviveyourlandscaping ¢ Prepare Resume + Upgrade your Professional Look
C OLLEGE + TRADE SCHOLARSHIPS NEW BUSINES S OR REVIVE AN EXIS TING ONE

¢ College/university/trade school + include housing costs ¢ Consulting + Professional Services

¢ Attend professional seminars, conferences + travel costs ¢ Social Media +Internet

¢ Hire personal teacher + include costs for books/materials ¢ Print Ads, Magazines, News + Direct Mail

* Setrealistic goals + associate with educated people ¢ Radio + Televisiontime

¢ Professional Videos

* Professional Photography, Website + Drones
¢ Public Relations + Company Brochure

¢ Outdoor Signage

56:- ¢

Buyer holds Larry Williams + Real Living Kee Realty, its partners,
RANT SPECIFICS e e i A
MOST GRANTS take 10-12 months
CRANT WRITER + team, have 30 years experience and 96% approval rating

SOURCES ARE large corporations foundations + investors (we do NOT use gov't mone
W0 credit check required.

The WilliamsTeam

Larry Williams, Realtor®

248.917.2323 .362.7024

ASK ENTERPRISES, INC. 210 W. UNIVERSITY, STE 4 ROCHESTER, MI 48307
Fin®




will be a strong year for the renovation industry, with more than half of U.S.

=8

homeowners on Houzz planning to start renovation projects this year.

The U.S. Houzz & Home survey is the largest publicly available survey of resi-
dential remodeling, building and decorating activity in the U.S. The survey, field-
ed between February 13 and April 16, 2019, collected information from 142,000

registered Houzz users, including more than 67,000 homeowners who renovat-
ed their primary home in 2018. Read on for more insights from this survey.

National Renovation Spend Per Renovating
Household (in $1,000s)

B2 W 200 W 207

$S90
580 $85

90th Percentile




This chart using data from the study shows that, as mentioned

above, a typical renovating homeowner on Houzz spent $15,000
on home renovation projects in 2018. That amount was con-
sistent with the renovation spend for the prior two years.

Keep in mind that “typical” here refers to the median, or mid-
point, spending amount for all renovating homeowners on all
home renovation projects in 2018, with half spending more than
$15,000 and half spending less. Economists consider the median
a more useful measure than the average or mean, because that
number can be skewed upward in a misleading manner by one-
off projects that cost a lot more than others.

While the spending of a typical renovating homeowner held
steady, the top 10 percent of spenders did not invest as much as
last year. This chart also shows renovation spending by home-
owners at the 90th percentile (the top 10 percent of homeown-
ers in terms of their renovation spend). For the top 10 percent of
renovating homeowners, renovation spending started at $80,000
and went up from there. That’s a bit less than the $85,000 start-
ing point for this elite group in 2017 and the $90,000 starting
point in 2016.

Where is all this money going? In 2018, homeowners renovated
an average of 2.8 interior rooms; upgraded 2.7 home systems,



Budget vs. Spend on Kitchen Renovations

m Budget on current/planned renovations

w Spend for completed renovations
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e-Quarter of Renovators Spent Between $10,000 and $24,999

course, the median renovation spending amount captures just that
dian, meaning the midpoint spending amount — and by definition
frequently spend more or less than this number. This chart shows t
tribution of homeowner spending amounts for the past three years.
en bars represent 2018. It’s important to note that these numbers i
de renovations that were done as DIY projects as well as those in w
s were involved. The numbers cover the costs of design plans, perm
terials and construction labor for renovation projects.

the chart shows, last year 27 percent of homeowners who renovate
nt $10,000 to $24,999.

enteen percent of homeowners who renovated spent $25,000 to
,999. Just as many (17 percent) spent between $5,000 and $9,999,
n more (19 percent) spent between $1,000 and $4,999.

ven percent of renovating homeowners spent $50,000 to $99,999 la
r, and 9 percent spent $100,000 or more.
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A Strong Renovation Forecast for 2019

percent of U.S. homeowners on Houzz plan to start renovation projects in 2019, and a typical
vating homeowner anticipates spending $10,000 on home renovations this year.

90th percentile, Houzz homeowners who plan to renovate this year anticipate spending $50,0

uite a bit less than the $80,000 that homeowners at the 90th percentile said they spent on ren

018. The gap — anticipated spending amounts for 2019 versus actual spending amounts for 20

rprising. Commonly, renovating homeowners underestimate how much a renovation will cost
find that they spend more on projects than they initially expected.




Remodeling payback s CcNBC

SOURCE: Remeodeling Cost vs Value survey, 2018

Project
Manufactured Stone Veneer [N 57.1%
Entry Door Replacement (steel) | 91.3%
Deck Addition (wood) [ 52.8%
Minor Kitchen Remodel N 81.1%6
Siding Replacement [N 76.7%
Universal Design Bathroom N 70.6%
Bathroom Remode! [N 70.1%
Roofing Replacement NN 58.4%
Deck Addition (composite) [N 63.6%
Bathroom Addition [N 59.9%
Major Kitchen Remode! NN 55.0%
Master Suite Addition NN 56.6%
Backyard Patio [T 47.6%

Cash Is Still King, but Credit Card Usage Is Growing

by far the primary method for paying for home renovations, chosen by 83 perce
homeowners. But paying for home remodels and additions with a credit card is o
, 37 percent of renovating homeowners used this payment method, compared w.
percent in 2017.

, as project spending rises, homeowners are less likely to use credit cards as a pa
more likely to take out a secured home loan or use cash from a previous home s

gift, an inheritance or an insurance payout.

How Homeowners Are Paying for Their Remodeling Projects




Dnly 6 of the Top 50 Metros Experienced Renovation Spend Increases

yuzz & Home report also tracks median renovation spending amounts
largest (in terms of population) 50 metropolitan areas in the U.S.

g was highest in the greater metro areas of San Jose and San Francis

($25,000 each), and lowest in Buffalo, New York; Cincinnati and Clev

Nashville, Tennessee; Oklahoma City; Orlando, Florida; and Raleigh,
Carolina ($10,000 each).

ar only six of the 50 metros had a year-over-year increase in median
punts on home renovations. That’s notably fewer cities than during t
two years: In 2017, 12 metro areas saw year-over-year increases, W
16 metros did. And in fact, in 2018 half (25) of the metro areas Houzz
experienced a drop in median renovation spending amount.

hanges are likely due to a shift to smaller projects for renovating ho

pared to prior years. “We are moving into an economic cycle with a
ate rate of growth relative to before,” says Nino Sitchinava, Houzz’s p
economist.




appy Fathers Day to all dads out ther

GROOVY

FATHER'S DAY

Larry 248-917-2323
Alessandra 586-362-7024
Email: Asklarrywilliams@gmail.com
Website: larrywilliamsrealtor.com

210 W. University, Rochester Hills Ml 48307 Suite #4




